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  Executive summary 

This document describes the dissemination work carried out by the consortium partners 

during the months M29-M45 (February 2020 – June 2021) of the project in the context of 

Task 6.2: “Eco-Bot dissemination activities” of WP6: “Communication, Dissemination and 

Liaison Activities”. 

The reporting period includes both the intermediate project phase (M29-M36) and the final 

project phase (M37-M45), with the former one involving system refinement based on the 

system usage findings and the user feedback received during the first part of the pilot phase, 

and the latter one focusing on the delivery of the final Eco-Bot version and its detailed 

evaluation and validation. In accordance with the “Dissemination strategy and action plan” 

(D6.2), during the intermediate phase of the project, emphasis was given on raising further 

awareness about Eco-Bot, engaging stakeholders more actively, and starting disseminating 

the first concrete project results, while, during the last phase of the project, dissemination and 

communication activities were further intensified. 

Overall, the dissemination activities that have been performed during the reporting period as 

well as throughout the project’s duration, are considered satisfactory and generally in line 

with the dissemination strategy and the initial plan, and in several cases the targets were 

overachieved, as, indicatively, the number of website visitors (7347 unique visitors while the 

target was 3500) and the number of Eco-Bot videos’ views (706 with a target of 500), while 

a few minor deviations noted were mostly related to Covid-19 implications. It should be noted 

in addition that strong effort was put also towards the achievement of the additional targets 

defined in the revised version of D5.1, aiming to follow a more stakeholder-focused approach 

than initially foreseen, and although certain newly set targets were missed (e.g. 4 pilot-related 

newsletters were released instead of the 6 planned in D5.1), other newly set targets were 

overachieved (e.g. 50 pilot-related posts during the last period on social media instead of the 

21 initially planned). 
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1 Introduction 

This deliverable presents the dissemination work carried out by the consortium partners 

during the period M29-M45 (February 2020 – June 2021) of the project in the context of Task 

6.2: “Eco-Bot dissemination activities”. The aim of the deliverable is to present the 

dissemination and communication activities that have been performed during the last 17 

months of the project, and to evaluate the progress made against the Key Performance 

Indicators that were defined in D6.2: “Dissemination strategy and action plan”, as well as 

against the additional pilot-related KPIs that were defined in D5.1. 

The deliverable is structured as follows: 

• Chapter 2 presents the strategic overview. 

• Chapter 3 presents the work carried out with regards to the preparation of new 

dissemination material. 

• Chapter 4 describes the dissemination and communication activities carried out 

during the period M29–M45. 

• Chapter 5 outlines the progress made in the dissemination activities, taking into 

account the action plan and the Key Performance Indicators. 

 

2. Strategic Overview  

Our dissemination strategy and action plan, which have been described in detail in D6.2, take 

into account the three main project phases in terms of work progress, namely the initial phase 

(M1-M28), the intermediate phase (M29-M36), and the final phase (M37-M45). 

The reporting period includes both the intermediate project phase (M29-M36) and the final 

project phase (M37-M45), with the former one involving system refinement based on the 

system usage findings and the user feedback received during the first part of the pilot phase, 

and the latter one focusing on the delivery of the final Eco-Bot version and its detailed 

evaluation and validation. In accordance with the “Dissemination strategy and action plan” 

(D6.2), during the intermediate phase of the project, emphasis was given on raising further 

awareness about Eco-Bot, engaging stakeholders more actively, and starting disseminating 

the first concrete project results, while, during the last phase of the project, dissemination and 

communication activities were further intensified.  

Moreover, the initial plan was updated and enriched with additional KPIs, defined in D5.1, 

aiming to follow a more stakeholder-focused approach during the last phase of the project. 

In the updated plan it was foreseen that pilot-related dissemination activities would be 

significantly strengthened and intensified so as to emphasise the dissemination of pilot 

findings and user testimonials, highlight Eco-Bot’s key advantages from the perspective of 

relevant stakeholders and how these stakeholder groups could benefit from it, thus 

maximising exploitation opportunities.  
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More specifically, as far as the dissemination and communication activities of Eco-Bot for the 

reporting period (M29-M45) are concerned, our action plan comprised the following: 

• Creation of dissemination material 

• Updating of the website 

• Updating of social media accounts 

• Publications in journals and participation in scientific conferences and workshops 

• Participation in external events (exhibitions, trade fairs, forums, etc.) 

• Organisation of Eco-Bot events 

• Mass media activities 

• Training and education activities 

The following chapters present in detail the activities performed in relation to the above plan. 

It should be noted that the liaison activities with relevant stakeholders are described in D6.11 

for the period M29 to M45 and the exploitation workshops organised by the consortium 

partners during the reporting period are presented in detail in WP7 deliverables. 

 

3. Eco-Bot Identity and Dissemination Material 

During the first 18 months of the project, as was presented in D6.3, timely actions were taken 

to create the Eco-Bot brand identity and dissemination material. These actions included the 

creation of the Eco-Bot logo and templates for the project deliverables, documents and 

presentations, as well as the creation of a project leaflet and a poster, both of which were 

updated after the replacement of BOTEGO with ERRA. Additional dissemination material that 

was created and disseminated during the period M19-M28, was presented in D6.4. This 

chapter presents the progress made during the last 17 months of the project (M29-M45) in 

the creation of new dissemination material.   

 

 Leaflets  

The first leaflet of the project, to be used for distribution at all relevant key events as well as 

through the website, was produced on M8 and presented in D6.3. Moreover, as shown in 

D6.4, EYPESA produced in July 2019 (M22) an additional leaflet presenting Eco-Bot and 

their pilot, to be disseminated both online and in paper. 

As far as the reporting period is concerned, SEC adapted the project leaflet in April 2020 

(M31) to address end users and used it for user recruitment. 

Figure 1 presents the layout and content of the leaflet produced by SEC. 
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Figure 1: SEC's flyer for participant recruitment (front and back page) 
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Moreover, another leaflet was produced by adelphi in October 2020 (M37) to be used for 

Eco-Bot exploitation and dissemination workshops. 

 

    

Figure 2: Eco-Bot leaflet (front and back page) for Eco-Bot exploitation and dissemination 
workshops 

   

 

 Newsletters 

The first Eco-Bot newsletter was published in the end of January 2020 (M28) on the project’s 

website and is available at: http://eco-bot.eu/newsletter-1-introducing-the-eco-bot-project/. 

Following the second review, and in accordance with the reviewers’ advice, instead of the 

initial plan to publish newsletters for general dissemination purposes, it was decided that it 

will be most beneficial in terms of exploitation to release newsletters that will address key 

audiences, i.e. the primarily targeted stakeholder groups. To this end, during the last phase 

of the project, user testimonials, success stories, pilot findings and other relevant information 

were used for preparing stakeholder-targeted newsletters that were published by the pilot 

partners, according to the updated action plan that was defined in the revised version of D5.1. 

The newsletters that were published by the pilot partners are presented below: 

http://eco-bot.eu/newsletter-1-introducing-the-eco-bot-project/
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SEC 

SEC prepared two newsletters during the reporting period. 

The first newsletter was prepared and published in October 2020 (M37) after the organisation 

of the stakeholder meeting with SEC’s collaboration partner Discovergy, the German 

consumer association of North Rhine Westphalia and DEnBAG, an energy auditor 

organisation that is running an energy portal. The newsletter informed on the meeting and its 

outcomes. During the meeting Eco-Bot as well as findings of the German pilot were presented 

and the application of Eco-Bot in other German energy platforms like Discovergy was 

discussed as well as data protection issues that were most interesting for the consumer 

association. 

 

 

 

Figure 3: SEC’s first Eco-Bot Newsletter 
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The second newsletter published in February 2021 (M41) was summarising an interview with 

an Eco-Bot user that was organised on the 3rd of February 2021 about their experience with 

the bot.  

 

 

 

 

Figure 4: SEC’s second Eco-Bot Newsletter 

 

 

 

Both newsletters were published in German through SEC’s business network and were 

translated into English (Figures 3 and 4) to disseminate them also on project level and on the 

project’s website and Twitter account. The aim of both newsletters was to share stakeholders’ 

views and end-users’ experiences regarding Eco-Bot with interested energy service 

providers and other stakeholders.  
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EYPESA 

EYPESA published a newsletter in December 2020 (M39). The aim of this newsletter was to 

promote Eco-Bot project and the service it offers among other stakeholders not participating 

in the project. As produced by EYPESA and mostly shared in their network, the main target 

audience were other utilities, DSOs and retailers in Spain and in the rest of Europe.  

The newsletter consisted in a landing page, available at https://eco-

bot.estabanell.cat/newsletter-en, which was composed by 4 different parts: 

1) Eco-Bot at a glance (Figure 5) 

2) The functionalities of Eco-Bot (Figure 6) 

3) The motivation behind the use of Eco-Bot and its advantages (Figure 7) 

4) Contact info (Figure 8) 

A Spanish version was also created and can be found at: https://eco-

bot.estabanell.cat/newsletter-es  

An email was sent from EYPESA to all members of GEODE and ASEME associations, 

network of SME utilities at European and Spanish level, respectively. Furthermore it was 

shared on the social media of EYPESA and of the project and was sent to all consortium 

partners to further disseminate it to their own networks. 

 

Figure 5: EYPESA’s Newsletter – Eco-Bot at a glance 

Personali ed

advice

Consumption data

Appliance level 

consumption

Protect the 

environment

 n orma on a out 
the u lit 

A chat bot for the Active Engagement of Consumers Towards Sustainable Energy

An energy efficiency tool that will keep residential 

consumers engaged, informed, and empowered 

with information on their consumption habits.

 Happy clients with the ability to save in costs 

and gain in energy efficiency.

 A faster, efficient, clearer, and more friendly 

way for a utility to communicate with clients 

and offer information and insights.

https://eco-bot.estabanell.cat/newsletter-en
https://eco-bot.estabanell.cat/newsletter-en
https://eco-bot.estabanell.cat/newsletter-es
https://eco-bot.estabanell.cat/newsletter-es
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Figure 6: EYPESA’s Newsletter – Eco-Bot functionalities 

 

Figure 7: EYPESA’s Newsletter – Advantages of Eco-Bot 

                    
 co  ot does man  things   ere is some o   hat it can do 

  hec  their                                eing in ormed a out 
consum  on  et een an  t o da s   its cost  and its en ironmental 
im act

  no  a out the consum  on o  the main           at home to ha e a 
 e er indica on o   here a  ig  art o  their consum  on is going

  ecei e in orma on on           that can  e made  ith the com an  
and ho    ithout the  erson ha ing to call  or come to the o ce to 
in uire

  ecei e               on ho  the  can  ecome more e cient

  ecei e customi a le           a out their consum  on   or e am le 
 hen it has  een es eciall  high 

 t l t  c sto ers 

 ener ll  l c  

 w reness re  rd n  

ener   e   c enc  

 ss es

even though they might be 

interested in being more 

sustainable or green.

Electr c  t l t  cont ct 

w t  t e r c sto ers  s 

 s  ll  l   ted

 ringing them added  alue through 
eco  ot could strengthen and 

sta ili e the rela onshi   et een 
u lit  and end  user and im ro e 

customer reten on 

 o se olds c nnot e s l  
 ccess  n or  t on   o t 

t e r cons   t on

Wait until the electricity  bill arriv es 

to get any  inf ormation on the 

monthly  electricity  consumption 

means that there is not enough 

inf ormation to start taking measures 

to sav e energy . In addition, users do 

not hav e a clear idea which of  their 

appliances consume the most 

energy , how they  are using them, or 

if  they  are consuming too much or 

too little

Eco  ot  er or s ro t ne 

c sto er ser  ce t s s  nd 

sc l   l t   t l   ted cost

The bot is v ery  customer oriented, speaks the 

language of  the customers and giv es 

customer f riendly  adv ices. This allows the 

utility  to of f er a better serv ice to its clients at 

24 hours. Many  customers can be serv ed 

with minimal ef f ort and without a large 

impact on inv olv ed costs or needed 

personnel.
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Figure 8: EYPESA’s Newsletter – Contact info 

 

DEXMA 

As described in D5.4, during the commercial pilot phase Eco-Bot was included in several 

periodical newsletters (Marketing Energy Flash newsletters in November 2020 and January 

2021) sent by DEXMA’s Marketing team to the more than 3000 subscribers, most of whom 

belong to Eco-Bot’s targeted stakeholders (contacts from utilities, ESCOs and facility 

management companies). Apart from the Energy Flash newsletters, a more specific 

newsletter was sent in November 2020 (M38) to DEXMA’s partners included in the Beta 

Tester programme. This programme involves more than 40 contacts from ESCOs that want 

to be the first ones to test new functionalities and are eager to give feedback. The newsletter 

sent to these specific potential stakeholders describes the chatbot, explains its benefits and 

also presents testimonials from real users. 

 

Figure 9: DEXMA newsletter – Header 

                       

 or  ore  n or  t on  o  c n   s t t e we s te:  tt :  eco 

 ot e  

Eco  ot e    l  ddress

info eco bot.eu

                         

Xantener Stra e 11

Berlin DE 10707

Coord n tor s   one n   er

 4  30 315706 0

Coord n tor s n  e

Mr. Stephanos 

Camarinopoulos

An algorithms trained and 
tested            
                 and 
con nuousl  im ro ing 
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Figure 10: DEXMA’s newsletter – Presentation 

 

 

Figure 11: DEXMA’s newsletter – Benefits of Eco-Bot 
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Figure 12: DEXMA’s newsletter – Testimonials 

 

 

Figure 13: DEXMA’s newsletter – Preliminary configuration 
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Figure 14: DEXMA’s newsletter – Contact info 

 

 

 Videos 

Our first Eco-Bot video (https://youtu.be/Yhg8s-K_WnQ) was produced in January 2020 and 

presented in D6.7: “Eco-Bot Video Version 1”. 

During the last phase of the project, five videos were produced. The videos are presented in 

D6.8: “Eco-Bot Video Version 2” and are the following: 

 

USTRAT 

Eco-Bot: How it works. Available at: https://www.youtube.com/watch?v=9ssG6JSZC0w 

This "Eco-Bot: How it works" project video has been prepared for and streamed at the 5th 

International Workshop on Non-Intrusive Load Monitoring (http://nilmworkshop.org/) in 

conjunction with the ACM International Conference on Systems for Energy-Efficient 

Buildings, Cities and Transportation (BuildSys) on November 18 2020. 

 

https://youtu.be/Yhg8s-K_WnQ
https://www.youtube.com/watch?v=9ssG6JSZC0w
http://nilmworkshop.org/
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Figure 15: Example frame from the ‘ECO-BOT: How it works’ video 

 

EYPESA 

The Eco-Bot Spanish pilot. Available at: https://www.youtube.com/watch?v=TjZn-p2bDYc  

Video produced by pilot partner EYPESA. 

 

Figure 16: Example frame from the Eco-Bot Spanish pilot video 

 

https://www.youtube.com/watch?v=TjZn-p2bDYc
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SEC 

The Eco-Bot German pilot. Available at: https://www.youtube.com/watch?v=_sA3HD7H4Ps 

and with English subtitles at: https://www.youtube.com/watch?v=su_ehwDocLM.  

Video produced by pilot partner SEC. 

 

Figure 17: Example frame from the Eco-Bot German pilot video 

 

DEXMA 

The Eco-Bot commercial buildings pilot. Available at: 

https://www.youtube.com/watch?v=KN1QxYRS800 

Video produced by pilot partner DEXMA. 

https://www.youtube.com/watch?v=_sA3HD7H4Ps
https://www.youtube.com/watch?v=su_ehwDocLM
https://www.youtube.com/watch?v=KN1QxYRS800
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Figure 18: Example frame from the Eco-Bot commercial buildings pilot video 

 

UEKAT 

How Eco-Bot’s behavioural model works. Available at: 

https://www.youtube.com/watch?v=uGyfLlVljtQ   

This video was produced by UEKAT and was presented at the 5th edition of the Silesian 

Science Festival (https://www.slaskifestiwalnauki.pl/o-festiwalu), which took place on 

October 9-15, 2021. 

 

Figure 19: Example frame from the ‘How Eco- ot’s  e    o r l  odel wor s’ video 

https://www.youtube.com/watch?v=uGyfLlVljtQ
https://www.slaskifestiwalnauki.pl/o-festiwalu
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4. Dissemination Activities 

This chapter presents the dissemination activities that have been performed during the period 

from the beginning of February 2020 until the end of June 2021 (M29-M45). 

 Website 

The Eco-Bot website (www.eco-bot.eu) was created in M2 with relevant project information 

and is constantly updated with project news and dissemination activities, publications, and 

public deliverables. It also provides direct links to the project’s social media accounts. The 

website has been reformed and enriched in order to highlight achievements and competitive 

advantages, following a stakeholder-oriented approach. New sections have been added that 

provide pilot-specific, and consequently stakeholder-targeted information, thus supporting an 

exploitation-oriented approach.  

Moreover, the landing page has been updated in order to address in a more direct way the 

CEOs and CTOs of the different stakeholder categories that have been identified and help 

them find out the specific Eco-Bot product offerings, by leading them through buttons to the 

brand-new dedicated webpages, serving as CEO and CTO pitches. 

 

 

Figure 20: Eco-Bot website updated section in landing page 

http://www.eco-bot.eu/
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Figure 21: Eco-Bot website – dedicated CEO pitch webpage 
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Figure 22: Eco-Bot website – dedicated CTO pitch webpage 
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Figure 23: Eco-Bot website EYPESA pilot page 
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Figure 24: Eco-Bot website SEC pilot page 
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Figure 25: Eco-Bot website DEXMA pilot page 
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In order to monitor the website activity, we have set up Google Analytics since April 2018 

(M7). In the period from April 1, 2018 until March 31, 2019 (M7-M18), the number of new 

visitors reached 1445, as reported in D6.3, while in the period from April 1, 2019 until January 

31, 2020 (M19-M28), 1558 new visitors were recorded, as reported in D6.4. In the period 

from February 2020 until June 2021 (M29-M45), the number of new visitors reached 4344.  

The distribution of visitors per month for the latter period, as well as other additional website 

usage metrics, are shown in Figure 26.  

Moreover, Figure 27 shows the distribution of visitors by country for the 10 top countries that 

have visited the website in the period from M29 to M45. As shown in the figure, the majority 

of visitors are from Germany (13.03%), followed by Spain (6.85%). 

 

 

Figure 26: Eco-Bot website analytics for the period M29-M45 
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Figure 27: Eco-Bot website visitors by country for the period M29-M45 

 

As far as the whole monitored period from April 1, 2018 until June 30, 2021 (M7-M45) is 

concerned, the number of new visitors reached 7347. The distribution of visitors per month 

for the whole period, as well as other additional website usage metrics, are shown in Figure 

28.  

 

Figure 28: Eco-Bot website analytics for the period M7-M45 

 

Figure 29 shows the distribution of visitors by country for the 10 top countries that have visited 

the website during the whole monitored period from M7 to M45. As depicted in the figure, 
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overall, the majority of visitors are from Germany (14.42%), followed by Spain (9.32%). This 

was expected as we were focusing on participants’ recruitment and awareness raising where 

pilots were situated. 

 

Figure 29: Eco-Bot website visitors by country for the period M7-M45 

 

Project announcements are published also on the partners’ websites. Indicatively: 

• Project’s description on RISA’s website: 

http://www.risa.eu/en/informationsystems/contractresearch.php  

• Direct link to Eco-Bot’s website on EYPESA’s website homepage: 

https://www.estabanell.cat/ 

• Project’s description on adelphi’s website: 

https://www.adelphi.de/de/projekt/eco-bot-entwicklung-virtueller-energiespar-

assistenten-f%C3%BCr-die-private-und-gewerbliche (German version) 

https://www.adelphi.de/en/project/eco-bot-development-virtual-energy-saving-

assistants-private-and-commercial-use (English version) 

• Information about the project and the pilot on SEC's website as well as on SEC’s 

energy blog: 

https://www.senercon.de/projekte/eco-bot/ 

https://www.senercon.de/2020/11/25/14483/ 

• Project description and interview given from JustaEnergia about Eco-Bot on 

DEXMA’s website: 

https://www.dexma.com/research-and-energy-innovation/all-our-projects/ecobot/ 

https://www.dexma.com/blog-en/interview-with-pinelopi-spyropoulou-from-

justaenergia-about-eco-bot-project/  

http://www.risa.eu/en/informationsystems/contractresearch.php
https://www.estabanell.cat/
https://www.adelphi.de/de/projekt/eco-bot-entwicklung-virtueller-energiespar-assistenten-f%C3%BCr-die-private-und-gewerbliche
https://www.adelphi.de/de/projekt/eco-bot-entwicklung-virtueller-energiespar-assistenten-f%C3%BCr-die-private-und-gewerbliche
https://www.adelphi.de/en/project/eco-bot-development-virtual-energy-saving-assistants-private-and-commercial-use
https://www.adelphi.de/en/project/eco-bot-development-virtual-energy-saving-assistants-private-and-commercial-use
https://www.senercon.de/projekte/eco-bot/
https://www.dexma.com/research-and-energy-innovation/all-our-projects/ecobot/
https://www.dexma.com/blog-en/interview-with-pinelopi-spyropoulou-from-justaenergia-about-eco-bot-project/
https://www.dexma.com/blog-en/interview-with-pinelopi-spyropoulou-from-justaenergia-about-eco-bot-project/
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• Project’s description and links to project’s social networks and outputs (activities and 

papers) from USTRAT on USTRAT’s website: 

https://pureportal.strath.ac.uk/en/projects/eco-bot-personalised-ict-tools-for-the-

active-engagement-of-consu  

• Project’s description on PLEGMA’s website:  

http://pleg.ma/research/ 

• Project’s description and video from the interview given about Eco-Bot from UEKAT 

to Poland In channel on UEKAT’s website: 

https://www.ue.katowice.pl/no_cache/en/university/news/article/european-research-

project-eco-bot-with-the-participation-of-the-ue-katowice-video.html (English version) 

https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/europejski-

projekt-badawczy-eco-bot-z-udzialem-ue-katowice-wideo.html (Polish version) 

• Information on UEKAT’s website about the publication of an article on Eco-Bot in the 

Science in Poland portal: 

https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/kolejny-

etap-europejskiego-projektu-badawczego-eco-bot.html  

• Project’s description on ERRA’s website: 

http://erra.gr/index.php/researchanddevelopment/researchprojects 

 

 Social Media 

Social media channels are used to reach a wider audience frequently and cost-effectively, in 

order to create and raise awareness and communicate progress and results. Project news, 

achieved milestones, Eco-Bot events, participation in external events, videos, and any other 

relevant project announcements are shared through the social media of Eco-Bot. Project-

related announcements are also published in the social media of the consortium partners.  

 LinkedIn 

The Eco-Bot LinkedIn account (https://www.linkedin.com/company/eco-bot/) has attracted 

161 followers. 

 

https://pureportal.strath.ac.uk/en/projects/eco-bot-personalised-ict-tools-for-the-active-engagement-of-consu
https://pureportal.strath.ac.uk/en/projects/eco-bot-personalised-ict-tools-for-the-active-engagement-of-consu
http://pleg.ma/research/
https://www.ue.katowice.pl/no_cache/en/university/news/article/european-research-project-eco-bot-with-the-participation-of-the-ue-katowice-video.html
https://www.ue.katowice.pl/no_cache/en/university/news/article/european-research-project-eco-bot-with-the-participation-of-the-ue-katowice-video.html
https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/europejski-projekt-badawczy-eco-bot-z-udzialem-ue-katowice-wideo.html
https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/europejski-projekt-badawczy-eco-bot-z-udzialem-ue-katowice-wideo.html
https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/kolejny-etap-europejskiego-projektu-badawczego-eco-bot.html
https://www.ue.katowice.pl/no_cache/pracownicy/nauka-i-biznes/article/kolejny-etap-europejskiego-projektu-badawczego-eco-bot.html
http://erra.gr/index.php/researchanddevelopment/researchprojects
https://www.linkedin.com/company/eco-bot/
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Figure 30: LinkedIn account 
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 Twitter 

A Twitter account (https://twitter.com/ecobotproject) has been created and is being updated 

with news and information about the project. The number of followers until the end of the 

project reached 259.  

 

 

Figure 31: Twitter account 

 

 

 YouTube 

We have also set up a YouTube account, which is used for disseminating Eco-Bot videos. 

Six Eco-Bot videos have been uploaded so far on YouTube. The YouTube account is 

promoted through the project’s website and posts in social media. 

https://twitter.com/ecobotproject
http://www.youtube.com/channel/UCdTrJv2eHo7_3tAfpbTPAnA
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Figure 32: YouTube account 

 

Figure 33: YouTube channel analytics 

 

 

 Pilot-related posts in Social Media Accounts 

After the second review, it became clear that emphasis should be given in the dissemination 

of pilot news and updates, including user stories and pilot findings and highlighting top 

features per business case. In accordance with the pilot-related dissemination plan of the 

revised version of D5.1, such information was disseminated during the last phase of the 

project through the pilot partners’ corporate social media accounts as well as through the 

project’s social media accounts. These pilot-related posts are indicated below: 
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SEC 

SEC disseminates pilot activities and information through the company’s Facebook account: 

https://www.facebook.com/senercongmbh/posts/4232380320158238  

https://www.facebook.com/senercongmbh/posts/3717783428284599 

https://www.facebook.com/senercongmbh/posts/3694504817279127 

https://www.facebook.com/senercongmbh/posts/4232380533491550 

https://www.facebook.com/senercongmbh/posts/4152921301437474 

https://www.facebook.com/senercongmbh/posts/3654479931281616 

https://www.facebook.com/senercongmbh/posts/4051133168282955 

 

EYPESA 

EYPESA disseminates pilot-related information through the company’s Twitter account: 

https://twitter.com/Estabanell/status/1313089050174160898 

https://twitter.com/Estabanell/status/1323610883046608896 

https://twitter.com/Estabanell/status/1336969655563419648 

https://twitter.com/Estabanell/status/1361599195694698496 

https://twitter.com/Estabanell/status/1364125797934632964 

https://twitter.com/Estabanell/status/1372818463388004356 

 

DEXMA 

DEXMA disseminates information about Eco-Bot through the company’s Twitter, Facebook 

and LinkedIn accounts: 

https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-has-

entered-its-final-and-most-exciting-activity-6717443110374297600-_kFm/   

https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_pinelopi-

spyropoulou-from-justaenerg%C3%ADa-talks-activity-6734049749034438656-SfMy/   

https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-how-it-

works-activity-6737727016646311936-adhr/  

https://www.linkedin.com/feed/update/urn:li:activity:6775712161877557248/ 

https://www.facebook.com/senercongmbh/posts/4232380320158238
https://www.facebook.com/senercongmbh/posts/3717783428284599
https://www.facebook.com/senercongmbh/posts/3694504817279127
https://www.facebook.com/senercongmbh/posts/4232380533491550
https://www.facebook.com/senercongmbh/posts/4152921301437474
https://www.facebook.com/senercongmbh/posts/3654479931281616
https://www.facebook.com/senercongmbh/posts/
https://twitter.com/Estabanell/status/1313089050174160898
https://twitter.com/Estabanell/status/1323610883046608896
https://twitter.com/Estabanell/status/1336969655563419648
https://twitter.com/Estabanell/status/1361599195694698496
https://twitter.com/Estabanell/status/1364125797934632964
https://twitter.com/Estabanell/status/1372818463388004356
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-has-entered-its-final-and-most-exciting-activity-6717443110374297600-_kFm/
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-has-entered-its-final-and-most-exciting-activity-6717443110374297600-_kFm/
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_pinelopi-spyropoulou-from-justaenerg%C3%ADa-talks-activity-6734049749034438656-SfMy/
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_pinelopi-spyropoulou-from-justaenerg%C3%ADa-talks-activity-6734049749034438656-SfMy/
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-how-it-works-activity-6737727016646311936-adhr/
https://www.linkedin.com/posts/dexma-energy-intelligence-by-spacewell_eco-bot-how-it-works-activity-6737727016646311936-adhr/
https://www.linkedin.com/feed/update/urn:li:activity:6775712161877557248/
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https://www.linkedin.com/feed/update/urn:li:activity:6760507691950501888/ 

https://twitter.com/dexma/status/1329689936644214784   

https://twitter.com/dexma/status/1331545411513950208   

https://twitter.com/dexma/status/1341048915274182662   

https://twitter.com/dexma/status/1369922542505451521   

https://twitter.com/dexma_ES/status/1369957774705184771   

https://www.facebook.com/DEXMAtech/posts/3402896303121247 

https://www.facebook.com/DEXMAtech/posts/3424629074281303 

  

Eco-Bot’s social media accounts 

Pilot-related information is also disseminated through the social media accounts of the 

project. The links of relevant posts are given below. Besides these posts, all of the Eco-Bot 

pilot-related posts that were published by the pilot partners were shared / retweeted through 

the project’s accounts, however there is no URL post when there is no additional text inserted. 

https://www.linkedin.com/posts/eco-bot_the-eco-bot-german-pilot-activity-
6825801483196370944--9BV/ 
 
https://www.linkedin.com/posts/eco-bot_interview-with-german-eco-bot-pilot-user-activity-
6817724369016557568-D-tJ 
 
https://www.linkedin.com/posts/eco-bot_chatbot-energyefficiency-innovation-activity-
6775814789760352256-aYBU 
 
https://www.linkedin.com/posts/eco-bot_the-eco-bot-spanish-pilot-activity-
6807969971767939072-f1zQ 
 
https://www.linkedin.com/posts/eco-bot_ecobot-chatbot-energyefficiency-activity-
6760940870033252353-AE_6 
 
https://www.linkedin.com/posts/eco-bot_eco-bot-activity-6749229089871204352--fNt 
 
https://www.linkedin.com/posts/eco-bot_tips-from-co2online-on-how-to-save-energy-
activity-6803276815818391552-CYCA 
 
https://www.linkedin.com/posts/eco-bot_pinelopi-spyropoulou-from-justaenerg%C3%ADa-
talks-activity-6734526058386792448-vxQH 
 
https://www.linkedin.com/posts/eco-bot_eco-bot-estabanell-activity-
6742349129873207296-HbJ6 
 
https://www.linkedin.com/posts/eco-bot_energy-h2020-chatbots-activity-
6773188231946153984-e9Qu 
 

https://www.linkedin.com/feed/update/urn:li:activity:6760507691950501888/
https://twitter.com/dexma/status/1329689936644214784
https://twitter.com/dexma/status/1331545411513950208
https://twitter.com/dexma/status/1341048915274182662
https://twitter.com/dexma/status/1369922542505451521
https://twitter.com/dexma_ES/status/1369957774705184771
https://www.facebook.com/DEXMAtech/posts/3402896303121247
https://www.facebook.com/DEXMAtech/posts/3424629074281303
https://www.linkedin.com/posts/eco-bot_interview-with-german-eco-bot-pilot-user-activity-6817724369016557568-D-tJ
https://www.linkedin.com/posts/eco-bot_interview-with-german-eco-bot-pilot-user-activity-6817724369016557568-D-tJ
https://www.linkedin.com/posts/eco-bot_chatbot-energyefficiency-innovation-activity-6775814789760352256-aYBU
https://www.linkedin.com/posts/eco-bot_chatbot-energyefficiency-innovation-activity-6775814789760352256-aYBU
https://www.linkedin.com/posts/eco-bot_the-eco-bot-spanish-pilot-activity-6807969971767939072-f1zQ
https://www.linkedin.com/posts/eco-bot_the-eco-bot-spanish-pilot-activity-6807969971767939072-f1zQ
https://www.linkedin.com/posts/eco-bot_ecobot-chatbot-energyefficiency-activity-6760940870033252353-AE_6
https://www.linkedin.com/posts/eco-bot_ecobot-chatbot-energyefficiency-activity-6760940870033252353-AE_6
https://www.linkedin.com/posts/eco-bot_eco-bot-activity-6749229089871204352--fNt
https://www.linkedin.com/posts/eco-bot_tips-from-co2online-on-how-to-save-energy-activity-6803276815818391552-CYCA
https://www.linkedin.com/posts/eco-bot_tips-from-co2online-on-how-to-save-energy-activity-6803276815818391552-CYCA
https://www.linkedin.com/posts/eco-bot_pinelopi-spyropoulou-from-justaenerg%C3%ADa-talks-activity-6734526058386792448-vxQH
https://www.linkedin.com/posts/eco-bot_pinelopi-spyropoulou-from-justaenerg%C3%ADa-talks-activity-6734526058386792448-vxQH
https://www.linkedin.com/posts/eco-bot_eco-bot-estabanell-activity-6742349129873207296-HbJ6
https://www.linkedin.com/posts/eco-bot_eco-bot-estabanell-activity-6742349129873207296-HbJ6
https://www.linkedin.com/posts/eco-bot_energy-h2020-chatbots-activity-6773188231946153984-e9Qu
https://www.linkedin.com/posts/eco-bot_energy-h2020-chatbots-activity-6773188231946153984-e9Qu
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https://www.linkedin.com/posts/eco-bot_h2020-nilm-chatbots-activity-
6736574576710496256-pkxt 
 
https://www.linkedin.com/posts/eco-bot_we-have-started-to-receive-eco-bot-user-feedback-
activity-6720235874417737728-tnkL 
 
https://www.linkedin.com/posts/eco-bot_eco-bot-has-entered-its-final-and-most-exciting-
activity-6717441048286777344-xLtt 
 
https://www.linkedin.com/posts/eco-bot_energy-assistant-energyconsumption-activity-
6654304879395250176-4svN 
 
https://www.linkedin.com/posts/eco-bot_great-news-the-eco-bot-project-pilot-activity-
6653714475893481472-0-UQ 
 
https://twitter.com/ecobotproject/status/1247949602784972800?s=20 
 
https://twitter.com/ecobotproject/status/1311676394586492931?s=20 

https://twitter.com/ecobotproject/status/1314469533793558528?s=20 

https://twitter.com/ecobotproject/status/1328664774251606016?s=20 

https://twitter.com/ecobotproject/status/1328741713070993413?s=20 

https://twitter.com/ecobotproject/status/1330808115156103169?s=20 

https://twitter.com/ecobotproject/status/1355179822771818497?s=20 

https://twitter.com/ecobotproject/status/1367423231335026692?s=20 

https://twitter.com/ecobotproject/status/1421047888998715395?s=20 

https://twitter.com/ecobotproject/status/1402205292268503047?s=20 

Moreover, all Eco-Bot pilot-related posts posted by the pilots were retweeted through the 

project’s account, however there are no URL posts for those as there was no additional text 

inserted. 

 

https://www.linkedin.com/posts/eco-bot_h2020-nilm-chatbots-activity-6736574576710496256-pkxt
https://www.linkedin.com/posts/eco-bot_h2020-nilm-chatbots-activity-6736574576710496256-pkxt
https://www.linkedin.com/posts/eco-bot_we-have-started-to-receive-eco-bot-user-feedback-activity-6720235874417737728-tnkL
https://www.linkedin.com/posts/eco-bot_we-have-started-to-receive-eco-bot-user-feedback-activity-6720235874417737728-tnkL
https://www.linkedin.com/posts/eco-bot_eco-bot-has-entered-its-final-and-most-exciting-activity-6717441048286777344-xLtt
https://www.linkedin.com/posts/eco-bot_eco-bot-has-entered-its-final-and-most-exciting-activity-6717441048286777344-xLtt
https://www.linkedin.com/posts/eco-bot_energy-assistant-energyconsumption-activity-6654304879395250176-4svN
https://www.linkedin.com/posts/eco-bot_energy-assistant-energyconsumption-activity-6654304879395250176-4svN
https://www.linkedin.com/posts/eco-bot_great-news-the-eco-bot-project-pilot-activity-6653714475893481472-0-UQ
https://www.linkedin.com/posts/eco-bot_great-news-the-eco-bot-project-pilot-activity-6653714475893481472-0-UQ
https://twitter.com/ecobotproject/status/1247949602784972800?s=20
https://twitter.com/ecobotproject/status/1311676394586492931?s=20
https://twitter.com/ecobotproject/status/1314469533793558528?s=20
https://twitter.com/ecobotproject/status/1328664774251606016?s=20
https://twitter.com/ecobotproject/status/1328741713070993413?s=20
https://twitter.com/ecobotproject/status/1330808115156103169?s=20
https://twitter.com/ecobotproject/status/1355179822771818497?s=20
https://twitter.com/ecobotproject/status/1367423231335026692?s=20
https://twitter.com/ecobotproject/status/1421047888998715395?s=20
https://twitter.com/ecobotproject/status/1402205292268503047?s=20
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Figure 34: Indicative SEC pilot-related posts 

 

         

Figure 35: Indicative EYPESA pilot-related posts 

 

 



  

D6.12 Report on the Eco-Bot dissemination activities Version 3    33 

     

Figure 36: Indicative DEXMA pilot-related posts 

 

     

 Project Announcements through P rtners’ Soc  l Med   Acco nts 

Besides the pilot-related posts presented above, news and announcements about the project 

were also communicated to mass audiences through the social media accounts of the 

partners. Indicatively: 

 

RISA  

RISA disseminates information about Eco-Bot through the company’s LinkedIn account. 

Indicatively: 

https://www.linkedin.com/posts/risa-sicherheitsanalysen-gmbh_energyefficiency-h2020-

chatbot-activity-6806238550221234176-Wkty 

 

EYPESA 

All posts published by EYPESA were related to the pilot and were presented in the previous 

subsection. 

 

adelphi 

adelphi disseminates information about Eco-Bot through the company’s Facebook and 

Twitter accounts. Indicatively: 

https://www.linkedin.com/posts/risa-sicherheitsanalysen-gmbh_energyefficiency-h2020-chatbot-activity-6806238550221234176-Wkty
https://www.linkedin.com/posts/risa-sicherheitsanalysen-gmbh_energyefficiency-h2020-chatbot-activity-6806238550221234176-Wkty
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https://www.facebook.com/adelphi.de/posts/3782868735064108 

https://www.facebook.com/adelphi.de/posts/3782877975063184 

https://www.facebook.com/adelphi.de/posts/3782863668397948 

https://www.facebook.com/adelphi.de/posts/5195586430458991 

https://www.facebook.com/adelphi.de/posts/5477930295557935 

https://twitter.com/adelphi_berlin/status/1228197301564235778 

https://twitter.com/adelphi_berlin/status/1359480709723942912 

 

SEC 

Besides the pilot-related posts, presented in the previous subsection, SEC disseminates 

project information and news through the company’s Facebook account. Indicatively: 

https://www.facebook.com/senercongmbh/posts/3574349829294627 

 

DEXMA 

All posts published by DEXMA were related to the pilot and were presented in the previous 

subsection. 

 

PLEGMA 

PLEGMA disseminates information about Eco-Bot through the company’s LinkedIn, Twitter, 
and Facebook accounts. Indicatively: 
 
https://www.linkedin.com/posts/plegma-labs_h2020-chatbot-reseach-activity-

6628719911705292800-ox24 

https://twitter.com/PlegmaLabs/status/1329415512254795779 

https://twitter.com/PlegmaLabs/status/1397549063655018496 

https://twitter.com/PlegmaLabs/status/1227229363030167553 

https://twitter.com/PlegmaLabs/status/1225040532671533056 

https://www.facebook.com/permalink.php?story_fbid=3591087870949397&id=6343688699

54660 

Αlso, PLEGMA has retweeted many Eco-Bot posts, for which there is no link as this is 

Twitter’s policy when there are no comments inserted. 

https://www.facebook.com/adelphi.de/posts/3782868735064108
https://www.facebook.com/adelphi.de/posts/3782877975063184
https://www.facebook.com/adelphi.de/posts/3782863668397948
https://www.facebook.com/adelphi.de/posts/5195586430458991
https://www.facebook.com/adelphi.de/posts/5477930295557935
https://twitter.com/adelphi_berlin/status/1228197301564235778
https://twitter.com/adelphi_berlin/status/1359480709723942912
https://www.facebook.com/senercongmbh/posts/3574349829294627
https://www.linkedin.com/posts/plegma-labs_h2020-chatbot-reseach-activity-6628719911705292800-ox24
https://www.linkedin.com/posts/plegma-labs_h2020-chatbot-reseach-activity-6628719911705292800-ox24
https://twitter.com/PlegmaLabs/status/1329415512254795779
https://twitter.com/PlegmaLabs/status/1397549063655018496
https://twitter.com/PlegmaLabs/status/1227229363030167553
https://twitter.com/PlegmaLabs/status/1225040532671533056
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Figure 37: P rtners’  nd c t  e Tw tter  osts on Eco-Bot 

 

 

      

Figure 38: P rtners’  nd c t  e Facebook posts on Eco-Bot 
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 Scientific Journals and Conferences 

This section presents the efforts made during the last reporting period to disseminate the 

project’s research findings and outcomes to the scientific community, through publications in 

journals and participation in scientific conferences and workshops. 

 

 Publications in Journals 

A paper written by USTRAT was published online in February 2020 and in print in July 2020 

in “IEEE Transactions on Smart Grid”. The publication details are as follows: 

Afrasiabi, M., Mohammadi, M., Rastegar, M., Stankovic, L., Afrasiabi, S., & Khazaei, 

M. (2020). Deep-based conditional probability density function forecasting of residential 

loads. IEEE Transactions on Smart Grid, 11(4), 3746-3757. 

[8988175]. https://doi.org/10.1109/TSG.2020.2972513 

The paper described a new method for load forecasting of residential loads using deep neural 

networks. The paper is published in a prestigious journal with a high impact factor of 8.26 

and though only recently being published, it has already attracted 14 scientific citations.  

 

Another paper written by USTRAT was published in June 2020 in “Applied Energy”. The 

publication details are as follows: 

Zhao, B., Ye, M., Stankovic, L., & Stankovic, V. (2020). Non-intrusive load disaggregation 

solutions for very low-rate smart meter data. Applied Energy, 268, 

[114949]. https://doi.org/10.1016/j.apenergy.2020.114949  

The paper shows possibilities of NILM algorithms for very low-rate smart meter data (15mins 

to 1 hour). Three different NILM methods were developed and compared – one unsupervised 

method based on minimising the error between aggregate and disaggregated loads, the 

second method based on unsupervised label propagation over graphs using graph Laplacian 

regularisation, and the third method based on convolutional neural networks. The paper 

discusses how sampling rate affects the performance as well as the meaning and usefulness 

of various performance measures. This work directly informed the Eco-Bot NILM model, 

sampling rates used, and the selection of performance measures to appropriately quantify 

accuracy of the results. The paper was published in a high impact journal (impact factor 8.85) 

and has already been cited 16 times. 

 

A paper written by UEKAT was published in April 2021 in “Energies”. The publication details 

are as follows: 

Słupik S, Kos-Łabędowic  J, Tr ęsiok J. Energy-Related Behaviour of Consumers from the 

Silesia Province (Poland)—Towards a Low-Carbon Economy. Energies. 2021; 14(8):2218. 

https://doi.org/10.3390/en14082218 

https://doi.org/10.1109/TSG.2020.2972513
https://doi.org/10.1016/j.apenergy.2020.114949
https://doi.org/10.3390/en14082218


  

D6.12 Report on the Eco-Bot dissemination activities Version 3    37 

The paper identifies individual attitudes and beliefs of energy consumers using the example 

of the residents of the province of Silesia (Poland). The research presented is divided in two 

parts: the first shows an expert segmentation of respondents in terms of motivation to save 

energy, based on the results of empirical data; the second involves using a classification 

model that allowed for the characterisation of the obtained groups. The results show that the 

psychological and financial factors are of greatest significance. Nonetheless, the obtained 

results explicitly indicate the specificity of the region, which requires transformation towards 

a low-emission economy. The obtained research results and the conclusions drawn 

contribute to the expansion of the concept of segmentation of Eco-Bot energy consumers in 

accordance with their internal beliefs, motivations and past behaviours. The paper was 

published in an open access high impact journal (impact factor 3.004), has already been cited 

once and has been read 471 times. 

 

Another paper written by UEKAT was published in June 2021 in “Energies”. The publication 

details are as follows: 

Słupik S, Kos-Łabędowic  J, Tr ęsiok J. An Innovative Approach to Energy Consumer 

Segmentation—A Behavioural Perspective. The Case of the Eco-Bot Project. Energies. 

2021; 14(12):3556. https://doi.org/10.3390/en14123556  

The paper summarises the preliminary research results of the Eco-Bot project, where the 

novel model of energy consumer segmentation, based on behavioural variables was 

developed. The model considers influence of consumer decisions and motivations towards 

energy savings regardless of demographic, geographic and socio-cultural differences. The 

segmentation involved adopting—a priori—five basic classes of consumers, varying in terms 

of motivation to save energy: 1. the Ecological Idealist (EI), was mainly driven by a sense of 

inner responsibility (intrinsic source of motivation), while 2. the Aspiring Ecologist (AE) was 

influenced by the environment and social pressure, either experienced or perceived (extrinsic 

motivation); 3. the Opportunist (O) was responsive to pro-environmental and financial 

arguments, but limit their actions either due to aversion to change or fear of losing comfort 

and quality of life.; 4. the Dedicated Saver (DS) was motivated and willing to undertake 

energy-saving measures that require effort and may result in lowering their perceived comfort 

5. the Indifferent (I) did not show any interest in their energy consumption levels and did not 

consider environmental issues when making decisions. The division into five segments was 

the starting point for the preparation of the characteristics of individual groups, which became 

the basis for the development of dedicated recommendations and strategies for engaging 

individual groups of application users in activities aimed at more energy-efficient behaviour. 

The paper was published in an open access high impact journal (impact factor 3.004) and 

has been read 438 times. 

 

UEKAT wrote a chapter in the book “Data Analysis and Classification” that was published in 

June 2021. The publication details are as follows: 

Słupik S., Tr ęsiok J. (2021) Is Society Ready for Long-Term Investments? —Profiles of 

Electricity Users in Silesia. In: Jajuga K., Najman K., Walesiak M. (eds) Data Analysis and 

https://doi.org/10.3390/en14123556
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Classification. SKAD 2020. Studies in Classification, Data Analysis, and Knowledge 

Organization. Springer, Cham. https://doi.org/10.1007/978-3-030-75190-6_11  

The chapter characterises electricity users from the Silesian Province (Poland) in terms of 

their attitudes towards energy saving. It shows electricity savings through short- and long-

term investment actions. Model types of users were defined in the chapter, so that it was 

possible to assign the surveyed people to appropriate groups using distance measures 

dedicated to non-metric variables. Moreover, the user classes formed in this way were 

characterised; and for that purpose, the measures to study the dependence of qualitative 

variables—the chi-square test and the Cramer’s V coefficient—were used. The results show 

that the respondents’ actions were significantly impacted by financial considerations, i.e., 

income, which determined the nature of the undertaken investments, and thus significantly 

influenced the result of the classification. However, the aspects related to environmental 

protection also significantly differentiate the investors’ attitudes. The authors’ original 

contribution is the proposed segmentation of respondents and their characterisation based 

on the obtained empirical data, which was used in the work on the Eco-Bot project. The 

chapter was published by the prestigious Springer Publishing, an award-winning publisher of 

medical and behavioural resources, and has already been downloaded 140 times. 

 

Another paper written by UEKAT was published in September 2021 in “Energies”. The 

publication details are as follows: 

Słupik, S.; Kos-Łabedowic , J.; Tr esiok, J. Are You a Typical Energy Consumer? 

Socioeconomic Characteristics of Behavioural Segmentation Representatives of 8 European 

Countries. Energies 2021,14, 6109. https://doi.org/10.3390/en14196109 

The aim of the article is a comprehensive socioeconomic analysis of particular behavioural 

types of energy consumers, as a continuation of the authors' previous research. The paper 

uses statistical methods (chi-square test and correspondence analysis). The identification of 

socioeconomic factors was carried out on a representative sample of N=4506 respondents 

from 8 European countries (Czech Republic, France, Greece, Spain, Germany, Poland, 

Romania, and the United Kingdom). The authors succeeded in combining behavioural 

segmentation with the socioeconomic characteristics of the created classes. The results 

indicated that 10 out of 12 examined factors were significant correlated with the behavioural 

type. 

 

Table 1 outlines the progress made in terms of journal publications during the last 17 months 

of the project (M29-M45). 

 

 

 

 

https://doi.org/10.1007/978-3-030-75190-6_11
https://doi.org/10.3390/en14196109
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Table 1: Progress in journal publications 

Paper Title 
Partner 
involved 

Journal Status 

Deep-based conditional 

probability density function 

forecasting of residential loads 

USTRAT 
IEEE Transactions on Smart 

Grid 

Published online in 

February 2020 and 

in print in July 2020 

Non-intrusive load 

disaggregation solutions for 

very low-rate smart meter data 

USTRAT Applied Energy 
Published in June 

2020 

Energy-Related Behaviour of 

Consumers from the Silesia 

Province (Poland)—Towards 

a Low-Carbon Economy 

UEKAT Energies - MDPI 
Published in April 

2021 

An Innovative Approach to 

Energy Consumer 

Segmentation—A Behavioural 

Perspective. The Case of the 

Eco-Bot Project 

UEKAT Energies - MDPI 
Published in June 

2021 

Is Society Ready for Long-

Term Investments?—Profiles 

of Electricity Users in Silesia 

UEKAT 
Data Analysis and 

Classification - Springer 

Published in June 

2021 

Are you a typical energy 

consumer? Socioeconomic 

characteristics of 

behavioural segmentation 

representatives of 8 European 

countries. 

UEKAT 

 

Energies - MDPI 

 

Published in 

September 2021 

 

 Scientific Conferences and Workshops 

The presentation of the project at scientific conferences and workshops is one of the main 

dissemination channels used to reach the scientific and academic audience. During the last 

17 months of the project (M29-M45), academic partners participated in one conference and 

one workshop where they disseminated Eco-Bot and presented work performed in the 

project. These are outlined in Table 2. 

 

Table 2: Overview of conferences and workshops with Eco-Bot presentations 

Conference / Workshop Date Location Partner involved  

5th International Workshop on Non-

Intrusive Load Monitoring (NILM’ 20) 

November 18, 

2020 
Virtual event USTRAT 



  

D6.12 Report on the Eco-Bot dissemination activities Version 3    40 

Conference / Workshop Date Location Partner involved  

29th SKAD Conference. Data 

classification and analysis - theory and 

applications 

September 7-9, 

2020 
Virtual event UEKAT 

 

More details regarding the participation of the academic partners in the above scientific 

events are given below: 

5th International Workshop on Non-Intr s  e Lo d Mon tor n  (NILM’ 20) 

USTRAT participated in the 5th International Workshop on Non-Intrusive Load Monitoring 

(http://nilmworkshop.org/2020/index.html), co-located with ACM BuildSys 2020 and jointly 

organised with the EU NILM Workshop. NILM Workshop is the only workshop dedicated only 

to NILM that brings, every year, researchers and practitioners working on various aspects 

related to theory and applications of NILM. USTRAT presented two papers that are both also 

available in the conference proceedings:  

• Mohammad Khazaei, Lina Stankovic and Vladimir Stankovic. 2020. Evaluation of low-

complexity supervised and unsupervised NILM methods and pre-processing for 

detection of multistate white goods. In The 5th International Workshop on Non-

Intrusive Load Monitoring (NILM’ 20). November 18, 2020, Virtual Event, Japan. ACM, 

New York, NY, USA, 5 pages. https://doi.org/10.1145/3427771.3427850 

This paper provides an experimental comparison of various NILM approaches 

suitable for low-complexity implementation. Unsupervised and supervised methods 

are compared focusing on white goods. The paper was downloaded 40 times. 

• David Murray, Lina Stankovic, Vladimir Stankovic. 2020. Explainable NILM Networks. 

In The 5th International Workshop on Non-Intrusive Load Monitoring (NILM’20), 

November 18, 2020, Virtual Event, Japan. ACM, New York, NY, USA, 6 pages. 

https://doi.org/10.1145/3427771.3427855 

This paper focused on explaining the decisions made by the NILM module similar to 

the one deployed in the Eco-Bot study. Explaining the outputs of the NILM deep 

learning network are especially important to build trust in the decisions and 

recommendations and also for the developers working on analysing and further 

improving the NILM model. The paper has been cited three times and downloaded 41 

times. 

 

29th SKAD CONFERENCE. Data classification and analysis - theory and applications 

UEKAT participated in the 29th SKAD Conference. Data classification and analysis - theory 

and applications (https://wzr.ug.edu.pl/skad-2020/). SKAD is a member of the International 

Federation of Classification Societies (IFCS) and organises annual scientific conferences for 

the exchange of research results. The aim of the SKAD conference is to present the 

achievements and exchange of experience in the field of theoretical and application 

http://nilmworkshop.org/2020/index.html
https://doi.org/10.1145/3427771.3427850
https://doi.org/10.1145/3427771.3427855
https://wzr.ug.edu.pl/skad-2020/
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classification and data analysis such as: taxonomy, linear ordering methods, methods of 

statistical multivariate analysis, discriminant analysis, methods of continuous variable 

analysis, methods of discrete variable analysis, symbolic data analysis, graphical methods, 

spatial data analysis, financial analysis and many others. UEKAT presented a paper entitled: 

Is Society Ready for Long-Term Investments?—Profiles of Electricity Users in Silesia, which 

was published in 2021 by the Springer publishing house (https://doi.org/10.1007/978-3-030-

75190-6_11). 

 

 Events 

Attendance and organisation of events, as well as networking activities, enable large scale 

dissemination of Eco-Bot and engagement of key stakeholders, and help ensure project’s 

sustainability and future exploitation. In this section, we focus on external events, besides 

scientific conferences described previously, where Eco-Bot was disseminated. 

 Participation in external events 

During the last 17 months of the project (M29-M45), several planned major events, such as 

workshops and exhibitions, were cancelled, postponed or switched to virtual events with 

adapted programmes, due to the Covid-19 pandemic. Unavoidably, this situation affected the 

consortium partners’ plans for participation in major exhibitions with Eco-Bot booths and 

presentation of the project in large physical events that would bring together multiple 

stakeholder groups and would facilitate networking and dissemination efforts to large key 

audiences.  

Indicatively, the consortium was planning to participate with a project booth in the European 

Utility Week, which is now rebranded to Enlit Europe (https://www.enlit-europe.com/), 

unifying Clarion Energy’s worldwide series of Utility Week and POWERGEN events. 

However, the Enlit Europe conference, originally scheduled for October 27-29, 2020, will be 

eventually held between November 30 and December 2, 2021, in Milan, Italy.   

Moreover, UEKAT was planning to present Eco-Bot in two other events that were postponed 

due to Covid-19 to later dates, after the project’s end. More specifically: 

UEKAT applied to participate with a speech (20 minutes of presentation) for the 5th edition of 

the Silesian Science Festival (https://www.slaskifestiwalnauki.pl/o-festiwalu), which was to 

be held on April 10-12, 2021. Unfortunately, due to the Covid-19 pandemic, the festival has 

been postponed and will run on October 9-15, 2021. UEKAT is preparing a 

lecture/presentation entitled: “Energy, ecology, smartphone - does it connect?”. 

The participants of the lecture will have the opportunity to check if only ecology enthusiasts 

are able to save energy. They will find out what motivates the average Smith to reduce energy 

consumption and whether it is really that difficult in the era of consumerism. They will answer 

the question what is important to them, how to change their habits and daily routine. During 

the lecture, a tool supporting energy management at home will be presented (Eco-Bot 

application), as well as practical tips for the effective use of home appliances. 

https://doi.org/10.1007/978-3-030-75190-6_11
https://doi.org/10.1007/978-3-030-75190-6_11
https://www.enlit-europe.com/
https://www.slaskifestiwalnauki.pl/o-festiwalu
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UEKAT also applied to participate (with a poster presentation) in the event "Prosumer Energy 

in the Dimensions of Sustainable Development" organised by the 3X20 Cluster. The event 

was supposed to take place in February 2021, but it was moved to next year – the date is not 

yet known. UEKAT was to present the results of the Eco-Bot project and show how energy 

can be managed at home using various IT tools, including the Eco-Bot application. The aim 

was to raise the environmental awareness of the participants, as the conference was to be 

an open event based on the exchange of experiences and thematic discussions. 

It should be noted that the Covid-19 situation and the resulting change of plans w.r.t. specific 

dissemination channels, urged the consortium to focus even more on liaison activities and 

the organisation of online Eco-Bot workshops with targeted groups of stakeholders. These 

activities are discussed in D6.11 and WP7 deliverables. 

 

 Organisation of Eco-Bot events 

Two Eco-Bot workshops were organised during the first 18 months of the project, aiming to 

disseminate the project’s objectives, competitive advantages and expected results, and to 

receive feedback from relevant stakeholders. These events were described in detail in D6.9 

and were also briefly outlined in D6.3.  

During the reporting period (M29-M45), the pilot partners SEC and EYPESA organised virtual 

events to present the German and Spanish pilot, respectively, to potential end-users of Eco-

Bot. More information is given below: 

On the 16th of December 2020 SEC organised an online event to present and discuss Eco-

Bot and the experiences gained within the Eco-Bot pilot with the team of co2online. All 

employees of co2online were invited to the event, around 30 of them took part. The intention 

of the event was also to recruit new Eco-Bot participants among the employees of co2online.  

On the 24th of February 2021 EYPESA organised a webinar addressing the general public 

on energy efficiency at household level. The topics tackled were: how to read 

the electricity bill, appliance consumption, how to change 

behaviour, the environmental impact of electricity consumption and presentation of Eco-Bot 

and a demonstration. The persons registered were 51, however only 24 actually participated 

to the webinar. Only 6 of them were EYPESA clients. Right after the webinar a survey was 

conducted to evaluate the quality of the material used, the speakers and the usefulness of 

the session. On average the participants rated the webinar 4.4/5.  
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Figure 39: Announcement of the Eco-Bot webinar held by EYPESA 

 

In addition to the events organised by the pilot partners, a series of exploitation workshops 

for targeted German and Greek stakeholders took place during the last phase of the project. 

These workshops are described in detail in WP7 deliverables and are briefly outlined below: 

On October 8, 2020, adelphi, RISA, SEC and ERRA organised a first exploitation workshop 

for German stakeholders in order to show a demo of Eco-Bot, pitch the UVPs and provide 

information from the pilot experience and potential next steps for cooperation. It was 

organised as a webinar (cf. agenda and information on date and time in the short flyer in 

Figure 40). Participants came from Discovergy (a smart meter provider), the German 

consumer association of North Rhine Westphalia, and DEnBAG, a support service provider 

to energy consultants. 
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Figure 40: Electronic invitation flyer for the first Eco-Bot exploitation workshop held by 
adelphi in October 2020 

 

Due to the positive feedback from the first webinar and to the interest from other stakeholders, 

adelphi organised with RISA, SEC and ERRA a second exploitation workshop for external 

stakeholders on November 10, 2020. The association of utilities in Germany (ASEW) 

participated with a group of people from different departments (cf. screenshot of meeting 

participants below). The workshop was held as a webinar and included information about the 

project, a live demonstration of the features of the chatbot, information on how to adjust or 

integrate it into other utilities or businesses, some learnings from the pilots and a discussion 

of next steps for cooperation. 
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Figure 41: Second Eco-Bot exploitation workshop held by adelphi in November 2020 

 

In April 2021, the Eco-Bot consortium was invited to demonstrate Eco-Bot in front of 23 

members of ASEW, as a follow-up activity from the webinar in November 2021.  

In April 2021, RISA, ERRA and PLEGMA held four workshops with Greek electricity 

producers and resellers (Protergia, Elpedison, WATT+VOLT, HERON).  

In April 2021, PLEGMA and RISA held a workshop to present Eco-Bot to the directors of 

technology of two international consulting companies, namely PWS and Deloitte.  

In May 2021, RISA and ERRA held a workshop to present Eco-Bot to one of the largest 

international Real Estate Companies (BARNES International Realty) and discussed 

collaboration opportunities over sustainable development, and a series of follow-up 

discussions have been held since then. 

In May 2021, RISA and PLEGMA held a workshop with the Digital Transformation Officer of 

Cognity SA and discussed the potential integration of Eco-Bot solutions with other existing 

platforms of their portfolio. 

In June 2021, RISA and ERRA organised a webinar with a group of Facility Managers 

working at Piraeus Bank of Greece. 

In June 2021, RISA and PLEGMA held a workshop with the innovation team of ARIS Group 

and discussed business collaboration and potential rollout possibilities of the Eco-Bot system 

or subsystems.  

As mentioned above, detailed information on the above exploitation workshops is presented 

in WP7 deliverables. 
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 Mass media activities 

The consortium sought opportunities to disseminate the project’s main results also through 

press releases and media articles. The mass media activities that took place during the last 

phase of the project are shown below. 

 

 Press Releases 

As was presented in D6.3, the first press release, which announced the launch of the project, 

was published on M2 and was forwarded by the project partners in their local and national 

press contacts.  

In the action plan defined in D6.2, it was foreseen that press releases would be produced for 

the European, national and local press. According to the refined action plan presented in the 

revised version of D5.1, it was foreseen that, although the first press release of the project 

was used for general dissemination, the following press releases would be more stakeholder-

targeted, making use of the pilot findings and success stories. 

The press releases that were produced by the pilot partners are as follows: 

EYPESA made a press release on the 19th of October 2020 (M37) in order to promote Eco-

Bot and recruit participants. The release was made on the local newspaper “El Nou” of 

Granollers, city where the headquarters of Estabanell are based and where most of their 

clients live. 
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Figure 42: EYPESA’s  ress rele se   o t Eco-Bot 

 

On the 9th of August, SEC launched an online press release summarising the results of the 

German pilot. The press release as well as the links to press feedback can be found below. 

An English version of the press release can be found in the Annex. 



  

D6.12 Report on the Eco-Bot dissemination activities Version 3    48 

 

Figure 43: Press release of the German pilot 

 

Press feedback:  

https://www.deutscherpresseindex.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-

privathaushalten-beim-energiesparen/ 

https://www.presseradar.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-

beim-energiesparen/ 

https://www.openpr.de/news/1215474/Intelligenter-Chatbot-hilft-mit-KI-beim-

Energiesparen.html  

https://www.presse-control.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-

privathaushalten-beim-energiesparen/ 

https://www.presse-blog.com/2021/08/09/intelligenter-chatbot-eco-bot-hilft-

privathaushalten-beim-energiesparen/  

https://www.newstag.de/intelligenter-chatbot-hilft-mit-ki-beim-energiesparen-362334.html  

https://www.deutscherpresseindex.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.deutscherpresseindex.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.presseradar.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.presseradar.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.openpr.de/news/1215474/Intelligenter-Chatbot-hilft-mit-KI-beim-Energiesparen.html
https://www.openpr.de/news/1215474/Intelligenter-Chatbot-hilft-mit-KI-beim-Energiesparen.html
https://www.presse-control.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.presse-control.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.presse-blog.com/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.presse-blog.com/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.newstag.de/intelligenter-chatbot-hilft-mit-ki-beim-energiesparen-362334.html
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https://www.technologiebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-

privathaushalten-beim-energiesparen/  

https://www.immittelstand.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-

privathaushalten-beim-energiesparen/  

https://www.it-it-prof.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-

beim-energiesparen/  

https://www.industriebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-

beim-energiesparen/  

https://www.pressebox.de/inaktiv/senercon-gmbh/Intelligenter-Chatbot-Eco-Bot-hilft-

Privathaushalten-beim-Energiesparen/boxid/1071382  

Two examples of articles, one of a portal targeting SMEs, another of an industry portal for 

research and development and innovation, are given in the following figures:  

 

Figure 44: Eco-Bot article on SME portal 

https://www.technologiebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.technologiebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.immittelstand.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.immittelstand.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.it-it-prof.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.it-it-prof.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.industriebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.industriebox.de/2021/08/09/intelligenter-chatbot-eco-bot-hilft-privathaushalten-beim-energiesparen/
https://www.pressebox.de/inaktiv/senercon-gmbh/Intelligenter-Chatbot-Eco-Bot-hilft-Privathaushalten-beim-Energiesparen/boxid/1071382
https://www.pressebox.de/inaktiv/senercon-gmbh/Intelligenter-Chatbot-Eco-Bot-hilft-Privathaushalten-beim-Energiesparen/boxid/1071382
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Figure 45: Eco-Bot post on industry portal 

  

In February 2020, one of DEXMA’s partners which participated in the pilot proposed to send 

a press release in Catalan to Barcelona’s Gremi de Restauració, an association of restaurant 

owners in Barcelona in order to inform that some of its members would participate in the pilot 

phase of the commercial pilot and with the objective of recruiting more participants for the 

pilot. DEXMA completed the initial version sent by JustaEnergía but finally did not obtain 

authorisation from the partner and finally the press release was not sent.  
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Figure 46: Eco- ot  ress rele se  or   rcelon ’s Gre   de Rest  r c ó 

 

 

 Media articles 

During the reporting period, the following Eco-Bot related media article was published: 

Article published in IEEE Smart Grid eNewsletter 

The article “Personalised ICT-tools for the Active Engagement of Consumers Towards 

Sustainable Energy” by EYPESA presents the concept and objectives of the project and was 

published in the IEEE Smart Grid May 2021 eNewsletter. The article is available at: 

https://smartgrid.ieee.org/newsletters/may-2021/personalised-ict-tools-for-the-active-

engagement-of-consumers-towards-sustainable-energy. 

 

 Interview on a national channel 

Sylwia Słupik from UEKAT was invited as an expert to the cyclical TV program "This is a 

case" broadcast by Telewizja Polska together with Dziennik Zachodni. On September 28, 

2021, the program will be devoted to the issues of ecology, climate and sustainable energy. 

Dr. Słupik will talk about, among other things, the Eco-Bot project, and how people in 

households can save energy, why it is so important and what to pay special attention to 

during the daily routine. Dr. Słupik will talk about the results of the project, explain the role of 

IT tools in energy management and present the Eco-Bot application that can facilitate energy 

savings. 

 

https://smartgrid.ieee.org/newsletters/may-2021/personalised-ict-tools-for-the-active-engagement-of-consumers-towards-sustainable-energy
https://smartgrid.ieee.org/newsletters/may-2021/personalised-ict-tools-for-the-active-engagement-of-consumers-towards-sustainable-energy


  

D6.12 Report on the Eco-Bot dissemination activities Version 3    52 

 Training and Education 

Education activities for students and training activities for academic projects on the project’s 

research methodologies and results have already been organised by USTRAT as follows:  

• USTRAT provides training and education through the following means: individual one-

year projects taken up by 4th year undergraduate students (x 3 students), MSc project 

students project dissertation (x 1 student), contribution to PhD student dissertation (x 

2 students), 3-month group project on energy data analytics for 1st year 

undergraduate students within the Python Programming class (x5 groups of 2 

students). 

 

 

5. Dissemination activities against KPIs 

Error! Reference source not found.Table 3 presents the dissemination activities that took 

place during the period M29-M45, complemented by those performed during the first 28 

months of the project, in order to enable direct comparison of the overall progress made with 

the defined KPI targets. It should be noted that certain activities that were foreseen in the 

dissemination and communication plan of D6.2 were revisited and refined in D5.1, so as to 

emphasise the dissemination of pilot findings and user testimonials and strengthen a key 

stakeholder-focused approach that would maximise the exploitation opportunities. The table 

presents the progress made against the initial KPI targets that were defined in D6.2, as well 

as against the new and/or adapted KPI targets defined in D5.1, with the latter being 

highlighted in light blue. 

As shown in the table, despite the unexpected challenges faced due to Covid-19, which 

resulted in change of plans w.r.t. specific dissemination activities, overall, most of the KPI 

targets were achieved, and in some cases overachieved, as, indicatively, the number of 

website visitors (7347 unique visitors while the target was 3500), Eco-Bot videos’ views (706 

with a target of 500), pilot-related announcements (50 with a target of 21), etc. 

As mentioned above, several major events were cancelled or postponed to later dates due 

to Covid-19, which resulted in the presentation of Eco-Bot in 10 external events in total 

instead of the 14 initially foreseen. Notwithstanding, the Covid-19 limitations urged the 

consortium to focus even more on the organisation of online Eco-Bot workshops with targeted 

key stakeholders, organising in total 16 Eco-Bot events instead of 7 that was the initial target. 

As far as the press releases are concerned, although only 2 pilot-related ones were published 

during the reporting period instead of the 3 initially foreseen, it should be noted that the press 

release regarding the German pilot was widely distributed and got published on 11 media 

sites. 

The number of published newsletters reached 5 in total, overachieving the initial target of 2 

newsletters, however the 4 pilot-related newsletters fell short of the new KPI of 6 pilot-specific 

newsletters that was set in the revised D5.1. Given that in the revised plan of pilot-related 
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dissemination activities defined in D5.1 it was foreseen that the next newsletters would be 

more stakeholder-focused instead of addressing the general public, it was expected that the 

initial target of 5000 newsletter recipients, intended for general dissemination, could not be 

achieved by focusing only on targeted stakeholders for the dissemination of the newsletters. 

Nevertheless, the total number of Eco-Bot newsletters recipients was high anyway and 

reached approximately 3300, with the contribution of DEXMA, which has an extensive base 

of more than 3000 subscribers. 

As far as the dissemination of the scientific work is concerned, the academic partners 

achieved both targets of journal publications and presentations in scientific conferences / 

workshops, while the targets of training and educational activities were overachieved. 

Overall, the dissemination activities that have been performed during the reporting period as 

well as throughout the project’s duration, are considered satisfactory and generally in line 

with the dissemination strategy and plan, and in several cases the targets were overachieved, 

while a few minor deviations noted were mostly related to Covid-19 implications. 

 

Table 3: Dissemination activities against KPIs 

C
a
te

g
o

ry
 

Activity 
Monitored 
parameter 

Achieved per 
period 

 Timeline and targets 

M1-
M18 

M19-
M28 

M29-
M45 

Total 

Initial 
phase   
(M1-
M28) 

Interm. 
phase 

(M29-M36) 

Final 
phase 
(M37-
M45) 

Total 

B
ra

n
d

 i
d

e
n

ti
ty

 

Creation of 
Brand 
Identity 

Project logo 
Ready 
on M2 

   
Ready 
on M2 

   

Project 
templates 
(leaflet, poster, 
deliverable) 

Ready 
on M2 

   
Ready 
on M2 

   

C
o

m
m

u
n

ic
a
ti

o
n

 k
it

 

Leaflet 
Number of 
leaflets 

1 1 2 4 1 1 - 2 

Poster 
Number of 
posters 

1 - - 1 1 1 - 2 

e-newsletters 

Number of  
e-newsletters  

- 1 4 5 2 1 1 4 

Number of 
recipients  

- - 3300 3300 5000 5000 5000 5000 

Pilot-specific 
newsletters 

Number of 
pilots’ e-
newsletters 

  4 4 - - 6 6 

Promotional 
videos 

Number of 
videos  

- 1 5 6 1 1 - 2 



  

D6.12 Report on the Eco-Bot dissemination activities Version 3    54 

C
a
te

g
o

ry
 

Activity 
Monitored 
parameter 

Achieved per 
period 

 Timeline and targets 

M1-
M18 

M19-
M28 

M29-
M45 

Total 

Initial 
phase   
(M1-
M28) 

Interm. 
phase 

(M29-M36) 

Final 
phase 
(M37-
M45) 

Total 

 Pilot specific 
videos 

Number of 
pilots’ videos 

  3 3 - - 3 3 

W
e
b

s
it

e
 

Project 
website 

Creation of 
Eco-Bot 
website 

Ready 
on M4 

   
Ready 
on M4 

   

Number of 
unique visitors 

1445 1558 4344 7347 2000 500 1000 3500 

Creation of 
pilot-specific 
pages 

  Ready    
Ready on 

M38 
 

S
o

c
ia

l 
m

e
d

ia
 c

h
a
n

n
e

ls
 

LinkedIn 
account 

Number of 
followers 

21 73 161 161 50 120 200 200 

Twitter 
account 

Number of 
followers 

55 82 259 259 50 130 250 250 

YouTube 
account 

Number of 
video views 

- - 706 706 - 250 250 500 

Partners’ 
individual 
social media 
accounts 

Number of Eco-
Bot related 
announcements 

16 20 15 51 18 9 9 36 

Project’s & 
Pilot partners’ 
social media 
accounts 

Number of pilot-
related 
announcements 

- - 50 50 - - 21 21 

S
c
ie

n
ti

fi
c
 

p
u

b
li
c
a
ti

o
n

s
 

Publications 
in journals 
and 
magazines 

Number of 
published 
papers in 
journals 

- 1 6 7 - 2 4 6 

Presentations 
in scientific 
conferences / 
workshops 

Number of 
presentations in 
conferences / 
workshops 

6 5 2 13 2 4 4 10 

N
e
tw

o
rk

in
g

 

a
n

d
 e

v
e
n

ts
 Participation 

in external 
events 
(exhibitions, 
workshops, 
EU events) 

Number of Eco-
Bot 
presentations 

9 1 - 10 6 4 4 14 
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C
a
te

g
o

ry
 

Activity 
Monitored 
parameter 

Achieved per 
period 

 Timeline and targets 

M1-
M18 

M19-
M28 

M29-
M45 

Total 

Initial 
phase   
(M1-
M28) 

Interm. 
phase 

(M29-M36) 

Final 
phase 
(M37-
M45) 

Total 

Organisation 
of Eco-Bot 
events 

Number of Eco-
Bot events & 
webinars 

2 - 14 16 
At least 7 Eco-Bot events & 

webinarsi 
7 

Number of 
attending 
stakeholders 

40 - 123 163 20 30 80 130 

Number of non-
specialist 
attendees 

- - 54 54 
At least 50 non-specialist 

attendees 
50 

M
a
s
s

 M
e
d

ia
 

Press 
releases, 
media 
articles and 
interviews 

Number of 
press releases 

1 - 2 3 1 2 1 4 

Number of pilot-
related press 
releases 

- - 2 2 - - 3 3 

Number of 
media articles 

- 1 1 2 1 1 3 5 

Number of 
interviews 

- 1 (1)ii 2 - - 1 1 

T
ra

in
in

g
 a

n
d

 

e
d

u
c
a
ti

o
n

 

Educational 
activities for 
students 

Number of 
educational 
activities 

6 6iii 4iv 8 
At least 2 educational activities 
for students during the course 

of the project 
2 

Training 
activities for 
academic 
researchers 

Number of 
training 
activities 

5 2 - 7 
At least 1 training activity for 
academic researchers during 

the course of the project 
1 

 

 

  

 

i The initial target of 6 Eco-Bot events and 1 webinar throughout the project’s duration, was adapted 
to 7 Eco-Bot events & webinars given the Covid-19 pandemic, which resulted in the organisation of 
online Eco-Bot events during the last phase of the project. 
ii Although no interviews were given during the reporting period (M29-M45), an interview is scheduled 
to be aired on Polish TV on September 28, 2021. 
iii 6 educational activities during the period M19-M28, including 4 ongoing and 2 new ones 
iv 4 ongoing educational activities during the reporting period M29-M45 
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6. Conclusions 

This deliverable covers the dissemination and communication activities that took place during 

the final period of the project (M29-M45), thus enabling the overall evaluation of the 

dissemination performance during the whole project phase in relation to the defined action 

plan and KPIs.  

In accordance with the “Dissemination strategy and action plan” (D6.2), during the 

intermediate phase of the project, emphasis was given on raising further awareness about 

Eco-Bot, engaging stakeholders more actively, and starting disseminating the first concrete 

project results, while, during the last phase of the project, dissemination and communication 

activities were further intensified.  

Moreover, the initial plan was updated in D5.1 with additional KPIs w.r.t. the pilot-related 

dissemination activities, aiming to follow a more stakeholder-focused approach during the 

last phase of the project. In accordance with the updated plan, pilot-related dissemination 

activities were intensified so as to emphasise the dissemination of pilot findings and user 

testimonials, highlight Eco-Bot’s key advantages from the perspective of relevant 

stakeholders and how these stakeholder groups could benefit from it, thus maximising 

exploitation opportunities of the project. 

Overall, the dissemination activities that have been performed during the reporting period as 

well as throughout the project’s duration, are considered satisfactory and generally in line 

with the dissemination strategy and the initial plan, and in several cases the targets were 

overachieved, as, indicatively, the number of website visitors (7347 unique visitors while the 

target was 3500) and the number of Eco-Bot videos’ views (706 with a target of 500), while 

a few minor deviations noted were mostly related to Covid-19 implications. Strong effort was 

put also towards the achievement of the additional targets defined in the revised version of 

D5.1, aiming to follow a more stakeholder-focused approach than initially foreseen, and 

although certain newly set targets were missed (e.g. 4 pilot-related newsletters were released 

instead of the 6 planned in D5.1), other newly set targets were overachieved (e.g. 50 pilot-

related posts during the last period on social media instead of the 21 initially planned). 
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ANNEX: Press release of the German pilot (English translation) 

 

 

 

 

 

 


